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3 June 2016 

 

Transport Unit 

City of Perth Draft Transport Strategy 

GPO Box C120 

PERTH WA 6839 

 

To Whom It May Concern, 

 

RE: City of Perth Draft Transport Strategy 

 

I write to you on behalf of the Australian Health Promotion Association (AHPA®) 

(WA Branch) in relation to the current City of Perth Draft Transport Strategy.  

 

The AHPA® (WA Branch) is the leading dedicated health promotion body in 

Western Australia (WA). Health promotion is the process of enabling people to 

increase control over the determinants of health and thereby improve their 

health. Health promotion not only embraces actions directed at strengthening 

the skills and capabilities of individuals but also actions directed towards 

changing social, environmental, political and economic conditions to alleviate 

their impact on populations and individual health(1).We play a key role in 

advocating for improvements to public health policy and the environment, and 

often do so in collaboration with a large number of other key organisations and 

agencies within and outside the health sector.   

 

The AHPA® (WA Branch) submits this letter to acknowledge the importance of 

this strategy in promoting positive health outcomes through transport and the 

built environment. Transport is a key social determinant of health(2), with 

healthy transport strategies playing an important role in addressing sedentary 

lifestyles, road-related injury, and the harmful pollution from exhaust fumes(2).  

 

It is clear that the Transport Unit has incorporated key and integral public health 

research outcomes into the strategy, particularly outputs from the University of 

Western Australia’s Centre for the Built Environment and Health. The AHPA® (WA 

Branch) supports ongoing monitoring and compliance of this strategy, and 

continuing partnerships with health promotion agencies as it is implemented.  

 

We have outlined our particular support for the following areas of the strategy, 

which we feel have an opportunity to impact on health outcomes: 
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Focus Area 1: Integrated Planning  

The strategy’s focus on innovative research relating to how the city’s transport 

systems impact on Perth’s economic, social and environmental wellbeing is 

integral in addressing health-related issues, which the AHPA® (WA Branch) 

supports. We commend you on your acknowledgement of economic, social and 

environmental wellbeing as these are key factors in promoting health(3) and 

ensures  the city’s transport strategy involves a holistic approach.  

 

Focus Area 2: A Walkable City 

The AHPA® (WA Branch) supports the inclusion of the city’s walkability in this 

strategy. Improved streetscapes have been shown to improve residents’ use of 

active transport, which results in higher rates of physical activity(4,5,6). It was 

also pleasing to see the objectives for leadership in collection, management, and 

use of data to improve understanding of the city’s pedestrian networks.  

 

Focus Area 3: A Cycling City  

Cycling as a form of transportation provides an excellent opportunity for 

residents to incorporate physical activity into their daily lives(7), providing 

another focus area of the strategy that the AHPA® (WA Branch) supports.  

 

Focus Area 6: Innovative Knowledge and Data:  

The AHPA® (WA Branch) supports the city’s objective to improve your knowledge 

base and evidence to support decision making, as well as partnering with 

universities and stakeholders in order to achieve this. Collaborating and 

developing partnerships with relevant health promotion agencies will also help 

ensure that the city’s transport systems are aligning with best practice relating 

to transport and the build environment and their impact on public health. 

 

Evaluation Measures: 

Health promotion practice is heavily underpinned by planning and evaluation(6). 

Knowledge gained from evaluating health promotion initiatives can contribute to 

the improvement of each particular initiative and also inform future initiatives(8). 

The AHPA® (WA Branch) supports the inclusion of qualitative and quantitative 

evaluation measures throughout the strategy.  

 

Strategic Direction:  

The AHPA® (WA Branch) commends the city for your Integrated Planning 

Approach which means that the strategy works in conjunction with a suite of 

strategic and operational documents, including the Public Health and Wellbeing 

Plan 2014-2016, Urban Design Framework, and Environment Strategy and 
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Implementation plan, that influence the strategy from a health focused 

perspective.  

 

The AHPA® (WA Branch) appreciates the opportunity to comment on the City of 

Perth Draft Transport Strategy. It is important to recognise the impact that 

transport and the built environment can have on public health, and we welcome 

the opportunity to collaborate and provide advice on these operations. 

 

Please do not hesitate to contact me on adminwa@healthpromotion.org.au if 

there is any way the AHPA® (WA Branch) can be of assistance.  

 

Kind regards, 

 

 
 

Melinda Edmunds 

President 

AHPA® (WA Branch)  
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